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THE DARKNESS

MAFIA HITMAN JACKIE ESTACADO
AS BOTH BLESSED AND CURSED

ON HIS 21ST BIRTHDAY: HE

BECAME THE BEARER OF THE

DARKNESS, WITH ACCESS TO AN

OTHERWORLDLY DIMENSION AND

KILLED JENNY, THE ONLY WOMAMN
JACKIE EVER LOVED, JACKIE
TURNED AGAINST H[’S MAFI1A
FAMILY, KILLING BOTH FRANKIE
AND HIMSELF. BUT TH
DARKNESS BROUGHT JACKiE
BACK TO LIFE, TO DO ITS OWN
MYSTERIOUS BIDDING.

KNESS

RECENTLY:

IN AN ATTEMPT TO SET THE
FAMILY BUSINESS IN ORDER,
JACKIE SETS OUT TO BROKER A
DEAL FOR PEACEFUL
COEXISTENCE BETWEEN THE
FRANCHETTI AND YUEN CRIME
FAMILIES. THE YUENS ATTACK
JACKIE, WHO USES THE
DARKNESS TO DESTROY THEM.
HE LEAVES ONE MEMBER OF THE
YUEN FAMILY WITH A MESSAGE
FOR LORD YUEN IN HONG KONG:

FULFILL HIS THREAT, OR HAS
THE DARKNESS MET ITS MATCH?
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M
WHO WAS...

NO, REALLY, IT'M
SERIOUS.

I WAS
BORN UNDER
A CURSE.
SORT OF A
FAMILY CURSE,
I SUESS.

CURSE.
KIND OF FUNNY
L_| consiDERING MY
LINE OF WORK.
ANYWAY..

THIS 6UY
OMNCE EEEIC.EIEED T

HE WAS KIND
OF A JACKOFF
ANYWAY.

ON
1= WlL‘A'r‘ T




I THINK WE'RE
COMMUNICATING
JUST FINE

an

Vi

I'VE ALWAYS
BEEN A Bl&
SUPPORTER OF
INTERNATIONAL
RELATIONS. YOU
KNOW WHAT I'M
SAYING?










OF YOuU AS
OUR SUET
MR, ESTA
YOou CAN E
TO BE TR
S Sl

cH

YO KNOW, T
T{_;.E'rgwc ALITTLE

IRED OF YOuU SUY / ERH
TAKING M N AWAY c.P.- En_g%
FROM ME. | 2







COME ON,
WAKEY, WAKEY. NAFP
TIME'S OVER.

Rgs s
SLEEPYHEAD!




SORRY,
WATEH BOSS...
WHO YOU'RE
SLAPPING WBUT YOU'VE

LET'S NOT
FORGET WHO'S IN
CHARSE AROUND

HERE.

ALL You
SOTTA DO IS
GIVE THE
worD

WHY ISN'T BESIDES,
IT? LET US PO SOME OF US ARE
WHAT WE DO, &ETTING PRETTY

BOSE. HUNSRY,

SET YOUR
CHANCE.




IM MY OWN
BEST AUDIENCE.
I ALWAYS AGREE

WITH wmg{r IHAVE

MR, YUEN IS
VERY PARTICULAR

WEET OUT
OF HERE.

DISPLEASURE.

YOU'RE
CONCERNED
ABOUT ME, KiUC,
THA‘r"E le:sm M

MAYBE WE CAN
&0 HAVE COFFEE
LA‘r'EE Juﬁ'r THE TWO
F US. OR TEA. YOU
e-uvs DRINK TEA,
RIGHT?

YOUR ATTITUDE
IS MOST CAVALIER
FOR ONE WHO IS SO
NEAR DEATH.
I SHALL
ENTOY
KILLING
You.

THAT'S FUNNY
YOU KNOW? ME AND
YOU, TWO 6UYS FROM
SUCH DIFFERENT
WORLDS...

«-AND HERE

I WAS JUST

THINKING
TH

E
SAME THING.




MR, YUEN
IS WAITING,

PENTHOUSE,
huh? NICE
PLACE.

BUSINESS
MUST BE

[cl=l=ln]

HE MI&GHT DECIDE
TO KILL ME
TWi

THERE ARE
WORSE
'rHrN&j THAN
DYIN&.



Ah, MR,
ESTACADO...

PLEASE,
MAKE YOURSELF
CRURTWE MIGHT
Yg"ud gt‘:"ﬁ?o CONVERSE AS

TOIN ME. GENTLEMEN.

THAT'S TWO

YOU'VE GOTTEN

FOR FREE, MORON.
EI'LL

TAKE THAT FOOT
AND FEED IT TO
you.

NOW WE
CAN HAVE A

PROPER
CONVERGATION.




RSIVE AS THE
NORMAL COST OF
DOING BUSINESS.

UNPUNISHEDR
THE ENSUING
UPHEAVAL WOULD
BE A
NEEDLESS WASTE
OF OUR
RESOURCES.

I AM.. YO
N\JGHT CALL- ME«.
A CAR

THIS
ORGANIZATION
TED I.DH@- BEFORE

OUR LONGEVITY IN LARSE
PART TO A PRASMATIC
OUTLOOK.
WE WERE
R TN

WITH THE BRITISH
IN THE OPIUM
TRADE.

E SOLD
WEST EF!N ARME TO
BE'IA'IH;‘\AD AND CHIAHG

RICH W E 'I"H
COMMUNJE'TE AND THE
NATIONALISTS KILLED
ONE ANOTHER.

AND NOW
OUR INFLUENCE
EXTENDS ACROSS
THE &SLOBE. TO
YOUR NEW YORK,
FOR EXAMPLE.

THE WEST IS A
UqEFUL TOOL TO

<A IKER. MY
FIRST R 5PDN5FBH.
MUST BE WH.
OR THE ORGANI’ATFOH,
NOT WHAT IS MOST
TEMPTING.

ALL
BU‘ErNESﬁ g
ZOM E,
"*O I OFFER you

A BARSAIN.

TURN OVER

TO ME YOUR

FRANCHETTI
CRGANIZATION AND
ALL ITS HOLDINGS.
IN RETURN, I &IVE

YOou YOUR LIFE
AND A JOB.

AND BE DONE WITHIT.
AND TO BE SURE
THAT IS A TEMPTING
SOLUTION TO OUR
SITUATION

YOou wouLpD

FOR YOuU.




I
APPRECIATE
AT YOUR THAT'S KIND OF
MAIN CONCERN THE SAME BOAT Im
1S YOUR FAMILY.
BELIEVE ME,
Ipa

THE MEt THE Twh
DOPES BEFORE ME
MADE.

BUT I'M
LOOKED AT AS THE
YOUNS cUY, THE
UNPROVEN &UY. IF I'M
GONNA LEAD THE FAMILY, I
HAVE TO SHOW EVERYONE
THAT IM CAPMBLE OF IT.
ACTIONS NOT WORDS,
you kNow?
SUCKS THAT
THE WHOLE THING'S
REDUCED TC PUBLIC
RELATIONS, BUT
THAT'S THE WAY OF
THE WORLD

M AFRAID T
DON'T HAVE MUCH
CHOICE BUT TO
TURN DOWN
YOUR OFFER.

=
TONISHTZ THAT MAYBE
THIS WAS A HELL OF A
LOT EASIER THAN
ICOTING MY
WAY IN?

WHO'S THE
DU;‘V\B ASS

TLL TELL
SOMETHING
ELSE...

. SAID T
WAS COf wus

HERE TO Ki
EVERY LAE'I' OHE

OF YOU SON




UNFORTUNATE
YOuU FEEL THAT way,
MR, ESTACADC.

UNFORTUNATE,
BUT NOT




INDEED
MR. ESTACADC
MORNING
YOou DID NOT

PR SE
OF THIS DARKNESS
YOou COMMAND?

EM
THAT ADVANTAGE.

THE SUN

BETE IN THE
ES




MR. KUO,
IF you
PLEASE...

MR, KUO

DR(.—-AN}.ATIOM

N

BE

THE ABILITY IS
PASSED FR

=T IS NOT
CEPENDENT
UPON THE

SHADOWE.






ESTACADO?

b
0
2
9

M.

YOou ARE










